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Tours & Attroction Hotels Transport  Cor remtals
experionces  tickets

os All categories

Offers to inspire you
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< YourWorld of Joy
only on Klook!

Up to 25% off
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Making travel - A
'\

easy and fun!

Who are we?

Asia’s leading platform for

experiences and travel services
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Discover a World of Joy

at Home and Abroad

with Asia’s leading travel and
experiences platform

“  Attractions & Shows

" Activities & Experiences
Tours &Sightseeing | |

~ Food & Beverage

! Events & Entertainment
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N 2,700+ destinations
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Connecting you to a fast growing global user base

User Age Groups

55-64 18-24
7% 14%

45-54 ,
n% 80uth.East HongKong -\ o Asia Rest of
Asia & Taiwan World
35-44 ‘ :
23% 25-34
45% .
Solo traveler Friends and Couples i

=

65 Million+ 140 Million+ 38 Million+
monthly visitors trips booked app downloads
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2023: Strongest Position in Klook History

=/

Business grew 3xin 2023

=== |

2020 2021 2022 2023

2017 2018 2019
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And the Swiss travel number | 5023 vs 2019

is climbing up hon-stop! +224.50%

f 2024 Q1 vs 2023 Q1
~ I I +186.50%

2019 Q1 2023 Q1 Q4 2024 Q1
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From Sightseeing to Experiencing

Been there

Deep Experience




3 in 5 ready to spend
up to half of travel
budget on experiences
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Asian travelers are Experience Seekers looking for REAL and
UNIQUE experiences

Socially
Connected

Adventurous

8 Thematic Authentic
Immersive
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Ideal opportunity to showcase the broad and
deep experiences in Switzerland

I8 xiook's choice W.

The Golden Eagle Tandem

i k ; Zurich Chocolate Tasting and 00 COr's - Intorioken
Porogl f'mgvtxpon‘omo n_. Switzerland Full Doy Troditions Tour Zurich Jungtraujoch - Top of Europe
# 4.5 (402} - 7%+ booked Mountain Elopement... e ralind # 9.0 (1) » New Activery Ticket from Interlaken
Private group Easy refund 15 (50) » 2%+ booked

The Top Flight Tandem =
e Albert Einstein’s City Tours » Durk
i ine scav Hunt and Walking Bern Small-Group Tour with
:oroglld ng E:tpodo)noo e :;9:' 45 Cheose Experience from._. Exploration Game and Trip Day Trip to Mount Titlis with

Mivate group  Easy refund Acrial Cable Cars from Zurich
Privote group  fony refunc asy retund .

D D & C
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Social Commerce is taking the center stage

China's Lipstick King sold an astonishing $1.7
billion in goods in 12 hours — and that was just in
a promotion for the country's biggest shopping
day

tudeng Tan VI GAT o8 - Sare Q Seve

Live Shopping on Douyin Shopee Live

Austin L Jagh, V0 Gatty g

13



i@ klook
Pre-covid to Present: Rise of Social Commerce in Travel

Pre-Covid Present

Social Media Social Media

Ofo ﬁ@j Dream ORodd

Search Engine, OTAs Search Engine, OTAs

. G 4 klook
G W& klook . .
Social Media

OTAs OTAs

i’a klook (3

i’ klook
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Example: XiaoHongShu - “Redbook”

Rapidly gaining traction in the past 2~3 years : (RE=) WATTME  SERTRAIBARD
: I RMILYS | al s BREMRNFCE

3+ billion users in China 5 i O e o
Lifestyle searching & sharing platform | =\ .
Community of Young & vibrant users \ ©
Cross-border advertising agency

BT I EXT R RS WG FRRRR—

36‘@2

Ho=a Shep Mostages Me 4
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DREAM: Daily inspirations
becomes ideas for next trip

Dream

L EEIN g
SWISS el

x N %/ =7 B
B—RERTELR? ¥

. P RIBRE S
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PLAN: Collected inspirations
become itineraries

Oo
ﬂ Dream

FTETAR
A 4&mnmn

& f 8" ﬂ
r Swm Tmel Pass
4 g

Instantly check priceand

.
—,ﬁ#
,‘,ff i availability
e i
v, B+ EHT 202308 | 10+ BERS

Find the post
From your COLLECTS
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BOOK: Seamlessly inside XHS

Dream

4 @ KLOOK

¢ .. klook

- ImTBHET

E, XM, Gf. READAAE

e

W il i -

HRETHD

5

Book seamlessinside
XHS app

@ HERTAR v ®

FREE Swiss
Guidebook!

Swiss Travel Pass
E=mobile ﬂckf\ -

» : e
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The RISE of Micro KOLs

Reviews that get close to everyday life are more reliable

100 Million+followeron Weibo

MicroKols

19
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In just ayear...

Over

16,000

+
Kreators

More than

55,000

Social posts

Across

13 platforms

~
1.8 Billion

Views

Z
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See

38K+ IG followers
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Meet our Kreator,

i@ klook
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Before becoming a KOL

- Background : Marketing
professionalin skincare

- Interest : Passionate about beauty
care, well being, and travel

- Personality : Alwaysan opinion
leader among friends and
colleagues

HASSELBLAD

CREATE TO INSPIRE

23
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Turning Point:
Becoming a full time mom
- Started sharing tips on skincare and

weekend family activitieswith her
working mom friends

- Spending more and more timein
creating better content on social media

- Wantto spend more time with daughter
but still want to have her own career.
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Start being a mini skincare KOL

Started as a Skin Care KOL
- Popular among busy working moms
- Skillful photo and videographer

- Known for her knowledge and ability to getting the
best bargain




o' klook

Why we invited Jessica into Kreator Network

Appeals to high income working moms
- Fans base is not huge but engagement rate is high
- High visual quality

- Mother-daughter contents attract users with family and
want to travel with their kids

- Easy to work with

26
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What Jessica gets as a Kreator?

- Exclusive events sponsorships

- Media push by Klook to grow followers

pe Iuspired
ql(‘
Te [nﬂ""‘

- Incentive from Klook for bookings from her content
- Trip sponsorship
- Community: Sharing and learning from other Kreators

- Now Jessica is working exclusively with
Klook in travel sector

27
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Key Takeaways

* From sightseeingto

* From social mediato

* From top KOLs to




Download the Klook app now!

Your World of Joy

2 Lownload on ihe N, CGET ~ON
¢ App Store }/’ Google Play

This document is strictly private and confidential. Do not distribute.

Copyright © 2022 by Klook Travel Technology Ltd. (“Klook”). All rights reserved. No parts of this document can be reproduced, distributed, transmitted or stored without Klook's prior written permission. This document contains Klook’s

confidential or proprietary information. By accepting this document, you agree that: (A)(1) if a pre-existing contact containing disclosure and use restrictions exists between your company and Klook, you and your company will use this
S 1 k I O o k information subject to the terms of the pre-existing contract; or (2) if no such pre-existing contract exists, you and your Company agree to protect this information and not reproduce or disclose the information in any manner; and (B)
4% Klook makes no warranties, express or implied, in this document, and Klook shall not be liable for damages of any kind arising out of use of this document.
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